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@ Introduction

Introduction to Fundamentals of Digital
Marketing, Basics of Internet and Analytics
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@ Sales Concepts

Sales and Marketing concepts, Content writing,
Traditional vs Digital and Digital sales.
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O seo

Introduction of Search engine optimisation,
Basics of SEO, On-page and Off-page SEO

Hands-on Experience on SEO for real
companies capture data from the company
website and process of converting the data
in Google Analytics.
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O Social Media

Social Media Analytics from basics to advanced
techniques Facebook ads with A/B testing.
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@ Case Studies

Case Studies

e More Insights on Marketing Analytics,
Advanced Digital Automation Tools and its
application in real business.

e Live case Studies on our Current Industrial
Projects will be give for the students.

Live Projects

e Live projects on edutech companies will be
given to the students that include both SEO
and SMM.

e Live SEO projects of manufacturing
industries will be given to students. which
can be reported as a real time project.

e |Internship or freelance Projects will be given

to all the student at the end of training.
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@ Sales Automation

Sales Automation

e Sales automation through CRM, Project
Management tools, Mails and Remarketing
campaigns.

e Tools used to visualise data and the
automated decision are carried through
sales automation tools.

INTERNSHIP (WITH STIPEND) OR
FREELANCE PROJECTS WILL BE
GIVEN TO ALL THE STUDENT AT
THE END OF TRAINING
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@ Certifications

International Certification

e Facebook Blueprint

e Google Ads

e Google Display Advertising
e Google Search Advertising

e Google Analytics

e Hubspot Inbound Marketing

Google Digital Garage

Anton Lee

Yo £z

Certificate of Completion .

Your Name

Awarded for successfully completing
the course "Advanced Google
Analytics’
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CERTIFICATIONS WILL BE GIVEN
TO ALL THE STUDENT AT THE END
OF TRAINING
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FEE Structure

DIGITAL MARKETING
STUDENT TRAINING FEE

Training Fee : Rs. 10,000/- Per Student
(including certification exam fees)

‘:erhfled by TUV .

NOTE:
e Each student will be provided with
a Real time Project.
e Post Examination the Certificates
will be transferred through mail.
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